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u Marketing: Meanings

® Core concept of Marketing: exchange = #

Why ~ PPT,
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e pay tuition? > }education %

e buy movie ticket?:} entertainment @

e buy insurance? Z:} safety needs



NB.29
文字方塊
英文PPT,適合英文授課
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Factors influencing trading areas
include: geographic, traffics, outlet
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extends the trading area.
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mix, competitors, product types, and
marketing strategies.
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‘Among various types of consumer
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側欄英文重點提示
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